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FUNDHOUSE OVERVIEW

We provide fund research, ratings and portfolio construction advice to financial advisers and
institutions. Our goal is to assist our clients make informed investment decisions on behalf of the end
investor. The core of our business is an experienced team performing qualitative fund research -
where we aim to understand the factors which drive investment success. We believe that through
research based insight and an independent business model we can improve the investment outcome
for clients in the markets where we operate.

THE BRAND IDENTITY

Because we bring clarity to all our clients facing the investment industry, we decided to use low poly
imagery and connect the dots wiring as the key elements that drive the brand from an image
perspective. This means that there will be no clutter by emotion driven imagery. We have chosen 5
main wireframe images for the initial role out, but aim to change them over time, in order to keep the
brand fresh.

BRAND LOGOS

Our primary logo is the two below. Should the size of the logo be used smaller than 235px (pixels) in

width, the tagline will get dropped.
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BRAND COLOUR PALLETTES
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BRAND FONTS

RAWENGULKSANS
This is the main font that gets used in our logo tagline as well. We use

this on headings on the majority of the branding document. This can be
used for heading s and subheadings in either blue, black, grey or white.
Heading Size: 18pt Uppercase only

Sub Heading Size:14pt

Line Spacing: Expanded 1.2pt

CLANPRO

This is a secondary font we use on the website for a main heading in
blue and white. It will most likely be used only on some print and web
elements.

Calibri Light

This is the main font we use for all our body content on all our
documents, website and print elements.

Size: 11pt

Line Spacing: 1.15pt

Calibri Light

On quotes we make the font size larger than the normal body font and
set the colour to be blue. It can also be in italics.

Size: 12pt

Line Spacing: 1.15pt
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BRAND IMAGERY

The images below are high-res images we purchased. We had to extract them to PNG format.




BRAND ELEMENTS

The elements below are the connecting the dots imagery that we use through the brand as a key

identifier. This should be used as a type of watermark to not over power the content.




BRAND WEBSITE

Below are the first 4 slides of the home page along with a secondary page. As you can see we use the
dark blue as the background and the primary blue to show the main elements and imagery. The

secondary page changes colour as it flows into a white background.
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BRAND SURVEY EXAMPLE

Below is an example of the Remuneration survey we have done that follows the brand’s look and feel.
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BRAND EMAILER EXAMPLE

Below is an example of the Remuneration survey we have done that follows the brand’s look and feel.

View in browser it our Contact Us

FUNDHOUSE

INDEPENDENT FINANCIAL ADVISER
REMUNERATION SURVEY

Dear Amy

‘We are pleased io release the Fundhouse 2015 Remuneration Survey in which you participated. As you may
recall, we ran this survey in the final quarter of 2014 and the first quarter of 2015. We apologise for the delay
in releasing the results of this survey. This delay was partly due to the survey being left open longer than we
had initially planned as we were waiting until we reached a sufficient number of respondents before being able
10 draw meaningful reporting, and then also due to the large volume and nature of the data we received. \We
found the need for greater filtering, verification and analysis to be more then we inifially anticipated

‘Whilst may we have valid reasons for delaying the release of the survey results, we nevertheless regret this
and commit o a faster turnaround in any future surveys that we run. Thank you for your participation in this

Remuneration Survey, we hope you find the resuits to be useful_ As always we welcome all feedback, both

positive and negative

Regards
The Fundhouse Team

[i] DOWNLOAD THE REPORT
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Copyright

We are located at 102 Buitenkloof Studios, 8 Kleof Street, Cape Town, South Africa, 800




